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 : ADVANCED FINANCIAL ACCOUNTING 
 

LEARNING OBJECTIVE: The objective of this course is to make the students familiar with the 

accounting procedures for different types of businesses and to impart skills for recording various kinds of 

business transactions. 

 

Unit 1:  FIRE INSURANCE ACCOUNTING 12 Hrs. 

Introduction – Need – Loss of Stock Policy – Steps for Ascertaining Fire Insurance Claim – Treatment of 

Salvage – Average Clause – Treatment of Abnormal Items – Computation of Fire Insurance Claims. 

Unit 2: CONSIGNMENT ACCOUNTS 12 Hrs. 

Introduction – Meaning – Consignor – Consignee – Goods Invoiced at Cost Price – Goods Invoiced at 

Selling Price – Normal Loss – Abnormal Loss – Valuation of Stock – Stock Reserve – Journal Entries – 

Ledger Accounts in the books of Consignor and Consignee. 

Unit 3: ACCOUNTING FOR JOINT VENTURES 12 Hrs. 

Introduction – Meaning – Objectives – Distinction between Joint Venture and Consignment – Distinction 

between Joint Venture and Partnership – Maintenance of Accounts in the books of co-ventures – 

Maintaining Separate Books for Joint Venture – Preparation of Memorandum Joint Venture - Problems. 

Unit 4: ROYALTY ACCOUNTS 12 Hrs. 

Meaning and definition – Technical Terms – Royalty – Landlord – Tenant – Minimum Rent – Short 

Workings – Recoupment of Short Working under (Fixed Period) restrictive and non-restrictive (Floating 

Period) Recoupment within the Life of the Lease – Treatment of Strike and Stoppage of work – Accounting 

Treatment in the books of Lessee and lessor – journal entries and Ledger Accounts including minimum rent 

account. 

Unit 5: CONVERSION OF PARTNERSHIP FIRM INTO A LIMITED COMPANY 12 Hrs. 

Meaning – Objectives of Conversion - Purchase Consideration – Methods of Calculation of Purchase 

Consideration -Mode of Discharge of Purchase Consideration - Lump Sum Method- Net Assets Method - 

Net Payment Method -Ledger Accounts in the Books of Vendor – Incorporation Entries in the Books of 

Purchasing Company, Preparation of Balance Sheet in Vertical form. 

BOOKS FOR REFERENCE: 

1. Arulanandam & Raman; Advanced Accountancy, HPH 

2. Anil Kumar, Rajesh Kumar and Mariyappa, Advanced Financial Accounting, HPH 

3. Dr. Alice Mani: Advanced Financial Accenting, SBH. 
4. Dr. S.N. Maheswari, Financial Accounting, Vikas Publication 

5. S P Jain and K. L. Narang, Financial Accounting, Kalyani Publication 

6. Souandrajan & K. Venkataramana, Financial Accounting, SHBP. 
7. A Bannerjee; Financial Accounting. 

8. Dr.Janardhanan: Advanced Financial Accounting, Kalyani Publishers 

9. Radhaswamy and R.L. Gupta, Advanced Accounting, Sultan Chand 

10.M.C. Shukla and Grewel, Advanced Accounting. 



20  

 : BANKING OPERATIONS AND INNOVATIONS 

 
LEARNING OBJECTIVE: The objective of this course is to familiarize the students with the operations 
and innovations in Banking Sector. 

 
Unit 1: BANKER AND CUSTOMER 16 Hrs. 

A). Banker and Customer Relationship 

Introduction – Meaning of Banker& Customer; General and Special relationships between Banker & 

Customer, (Rights and Obligations of Banker & Customer). 

B). Customers and Account Holders 

Types of Customer and Account Holders – Procedure and Practice in opening and operating the accounts 

of different types of customers – Minor, Joint Account Holders, Partnership Firms, Joint Stock Companies, 

Clubs, Non-Resident Account – NRI & NRE Accounts. 

 

Unit 2: COLLECTING BANKER 08 Hrs. 

Meaning – Duties and Responsibilities of Collecting Banker, Holder for Value, Holder in Due Course; 

Statutory Protection to Collecting Banker. 

 
Unit 3: PAYING BANKER 12 Hrs. 

Meaning – Precautions – Statutory Protection to the Paying Banker; Cheques – Crossing of Cheques – 

Types of Crossing; Endorsements - Meaning, Essentials and Kinds of Endorsement; Dishonor of Cheque - 

Grounds for Dishonor. 

 
Unit 4: LENDING OPERATIONS 12 Hrs. 

Principles of Bank Lending, Kinds of lending - Loans, Cash Credit, Overdraft, Bills Discounting, Letters 

of Credit. Types of securities and Methods of creation of charge, Secured and Unsecured Advances; 

Procedure - Housing, Education and Vehicle loan’s; Non-Performing Asset (NPA): Meaning, 

circumstances & impact; Government Regulations on Priority lending for commercial banks. 

 
Unit 5: BANKING INNOVATIONS 08 Hrs. 

New Technology in banking, Core Banking, Universal Banking and Offshore Banking; E-Services – Debit 

and Credit Cards - Internet Banking – ATM - Electronic Fund Transfer (NEFT, RTGS, IMPS), DEMAT, 

E-Wallet – Meaning, Types of E-Wallet’s &Procedure of making E-Payments: BHIM, PAYTM, GOOGLE 

PAY (TEZ), PHONE PE (Concepts only) 

 
BOOKS FOR REFERENCE: 

1. Gordon & Natarajan: Banking Theory Law and Practice, HPH 

2. S. P Srivastava ; Banking Theory & Practice, Anmol Publications 

3. M. Prakhas, Bhargabhi R: Banking law & Operation, Vision Book House. 

4. Tannan M.L: Banking Law and Practice in India, Indian Law House 

5. Sheldon H.P: Practice and Law of Banking. 
6. K. Venkataramana, Banking Operations, SHBP. 

7. Kothari N. M: Law and Practice of Banking. 

8. Neelam C Gulati: Principles of Banking Management. 
9. Maheshwari. S.N.: Banking Law and Practice, Vikas Publication 

10. Shekar. K.C: Banking Theory Law and Practice, Vikas Publication. 

11. S. Vipradas & j. K Syan: Bank Lending 
12. Gajendra&Poddar : Law and Practice of Banking 

13. Dr. Alice Mani: Banking Law and Operation, SBH. 
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 : MODERN MARKETING 

LEARNING OBJECTIVE: The objective of this course is to familiarize the students with the concepts, 

dimensions and trends in modern marketing practices 

 
Unit 1: INTRODUCTION TO MARKETING 16 Hrs. 

Meaning and Definition, Goals, Concepts of Marketing, Approaches to Marketing, Functions of Marketing, 

Recent trends in Marketing – Green Marketing and Grey Marketing, Retailing, Relationship Marketing, 

Customer Relationship Marketing and Social Marketing. 

 
Unit 2: MARKETING ENVIRONMENT 08 Hrs. 

Types of Environments - Demographic, Economic, Natural, Political, Legal and Socio-Cultural 

Environments. Market Segmentation – Meaning and Definition, Basis of Market Segmentation, Consumer 

Behaviour – Factors influencing Consumer Behaviour. 

 

Unit 3: MARKETING MIX 12 Hrs. 

Meaning and Elements, Product, Product Mix, Product Line, Product Life Cycle, Product Planning, New 

Product Development, Branding, Packing and Packaging, Pricing – Factors Influencing Pricing - Methods 

of Pricing (meanings) and Pricing Policy, Physical Distribution – Meaning - Factors affecting Channels of 

distribution - Types of Marketing Channels, Promotion – Meaning and Significance of Promotion - Personal 

Selling and Advertising. 

 
Unit 4: DIGITAL MARKETING 12 Hrs. 

Introduction, Features, Process of Digital Marketing, advantages and disadvantages, E-Marketing, Mobile 

Marketing, Market Disruption caused by Digital Marketing, Challenges and Suitability of Digital 

Marketing in India. 

 

Unit 5: SERVICES MARKETING 08 Hrs. 

Meaning of Services, Characteristics of Services, Classification of Services, Marketing of Services, 

Difference between Products and Services Marketing, Challenges of Services Marketing, Marketing Mix 

in Service Industry, Growth of Services Sector in India. 

 

BOOKS FOR REFERENCE: 

1. Philip Kotler - Marketing Management, PHI. 

2. Davar: Marketing Management. 
3. Rekha. M.P. &Vibha V – Marketing & Services Mgt – VBH. 

4. Sunil B. Rao - Marketing & Services Mgt – HPH. 

5. Janardhan T.G., Leelavathy AM, Bhagya G.B. – Marketing & Service Management, Kalyani Pub. 
6. Dr. Alice Mani: Marketing & Services Management, SBH. 

7. J.C. Gandhi - Marketing Management, TMH 

8. Stanton W.J. etzal Michael & Walker, Fundamentals of Management, TMH 

9. Jayachandran ; Marketing Management. Excel Books. 
10. K. Venkatramana, Marketing Management, SHBP. 
11. P N Reddy &Appanniah, Essentials of Marketing Management, HPH 

12. Sontakki, Marketing Management, HPH 

13. K. Karunakaran; Marketing Management, HPH. 

14. Ramesh and Jayanthi Prasad : Marketing Management I.K. International Publishers 



22  

 : METHODS AND TECHNIQUES FOR BUSINESS DATA ANALYSIS 

LEARNING OBJECTIVE: The objective of this course is to provide basic knowledge of mathematics 
and their application in business 

 

Unit 1: NUMBER SYSTEM 04 Hrs. 

Introduction – Natural numbers, Even numbers, Odd numbers, Integers, Prime numbers, Rational & 

Irrational numbers, Real numbers, HCF & LCM (Simple problems). 
 

Unit 2: THEORY OF EQUATIONS 10 Hrs. 

Introduction – Meaning - Types of Equations – Simple/ Linear Equations and Simultaneous Equations (only 

two variables), Elimination and Substitution Methods only. Quadratic Equation - Factorization and Formula 

Method (ax² + bx + c = 0 form only). Simple problems 
 

Unit 3: MATRICES, INDICES AND LOGARITHMS 16 Hrs. 

Meaning – types – operation on matrices – additions – subtractions and multiplication of two matrices – 

transpose – determinants – minor of an element – co-factor of an element –inverse – crammers rule in two 

variables – problems. 

Indices and Logarithms: Meaning- Basic Laws of Indices and their application for simplification. Laws of 

Logarithms – Common Logarithm, Application of Log Table for Simplification 

Unit 4: COMMERCIAL ARITHMETIC 16 Hrs. 

Simple Interest, Compound Interest including yearly and half yearly calculations, Annuities, Percentages, 

Bills Discounting, Ratios and proportions, duplicate-triplicate and sub-duplicate of a ratio. Proportions: 

third, fourth and inverse proportion - problems. 
 

Unit 5: PROGRESSIONS 10 Hrs. 

Arithmetic Progression – Finding the ‘nth ’ term of AP and Sum to ‘nth ’ term of AP. Insertion of Arithmetic 

Mean, Geometric Progression – Finding the ‘nth ’ term of GP and sum to ‘nth ’ term of GP and insertion of 

Geometric Mean 

 
BOOKS FOR REFERENCE: 

1. Dr. Sancheti & Kapoor: Business Mathematics and Statistics, Sultan Chand 

2. Madappa, Mahadi Hassan, M. Iqbal Taiyab – Business Mathematics, Subhash Publications 

3. Saha: Mathematics for Cost Accountants, Central Publishers 
4. R.G. Saha & Others – Methods & Techniques for Business Decisions, VBH 

5. Zamarudeen: Business Mathematics, Vikas Publishers. 

6. R.S Bhardwaj : Mathematics for Economics & Business 

7. G.R. Veena and Seema: Business Mathematics and Statistics I.K. Intl Publishers 
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 : PRACTICALS ON SKILL DEVELOPMENT 

 
Unit 1: ADVANCED FINANCIAL ACCOUNTING 

• Preparation of a claim statement with imaginary figures to submit to Insurance Company. 

• Preparation of Consignment account with imaginary figures 

• List the types of business which comes under consignment. 

• Preparation of Joint Venture Agreement 

• Collection & recording of Royalty agreement with regard to any suitable situation 

• Preparation of list of items which comes under Royalty accounts 

 
Unit 2: BANKING OPERATIONS AND INNOVATIONS 

• Application for opening a Bank Account. 

• Application for Bank Loan. 

• Form of a Cheque and Types of Crossing of Cheque 

• Debit and Credit Cards 

• Form of RTGS 

• Draw specimen of Traveler’s Cheques / Gift cheques 

 
Unit 3: MODERN MARKETING 

• Suggest strategies for development of a new product. 

• Study of Consumer Behaviour for a product of your choice. 

• Develop an Advertisement copy for a product. 

• Prepare a chart for distribution network for different products. 

• SWOC (Strengths, Weakness, Opportunities & Challenges) – of Digital Marketing 

• Structure of Point of Sale System, E-Way Bill, Fast Tag & Wireless Swiping Machines. 

 
Unit 4: METHODS AND TECHNIQUES FOR BUSINESS DATA ANALYSIS 

• Secondary overhead distribution summary using Simultaneous Equations Method. 

• Use of Matrices in various fields like Railway Reservation, CET Counselling, KSRTC. 

• Interest calculation of various Deposits (both simple and compound) 

• Calculation of interest on various Loans (both Fixed and Fluctuating) 

• Preparation and Amortization Table for Loan Amount – EMI calculation 

• Presentation & Progression of Food Supply and Population of different States (A.P./G.P) 


